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About Us

Energy Digital is the premier news source for
high-level professionals working in the supply
chain industry worldwide. Its unique and
innovative design delivers high quality content
through the use of the latest developments in
digital media, ensuring its readers access anytime,
anywhere, and on an array of platforms.

Energy Digital offers its audience exclusive insight
into the corporate business decisions that position
the industry among the most competitive in the
world. Subscribers gain access to interviews with
leading professionals, developments in renewable
energy, oil & gas, global mining, updates on green
technology and more — how companies find
success, the mistakes that set them back, and the
recoveries that will make or break their business.
It's all supply chain, all the time.

Making an Executive Decision
Energy Digital places your business directly

in front of the men and women behind the
companies that drive the energy industry.
Statistically, 96% of Energy Digital subscribers
fulfill executive and decision making roles within
their organizations — an attractive audience for
entrepreneurs, establishments in the market

for expansion, or those who simply want to
spread the word.

FOR INQUIRIES: advertise@wdmgroup.com
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WDMGroup

Technology Driving Content

WDM Group

WDM Group is a global media group that offers a diverse portfolio of interactive
business magazines and web 2.0 websites covering global issues across a variety of
industries and territories. With offices around the world, we have a global footprint that

allows us to operate 24/7.
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Other WDM Media Kits

In addition to our Global Business Review Platform we have an array
of other B2B and B2C magazines. Click the covers below to learn more

about each.w
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Demographics

Energy Digital’s unique content
attracts a specific audience. These
dedicated professionals turn to
Energy Digital for the latest news
and developments within their
growing industry. They come back
regularly to check for updates and
anxiously await the next issue of our
monthly magazine.

FOR INQUIRIES: advertise@wdmgroup.com
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Simply luxurious. Simply Exec.

Simply luxurious. Simply Exec.

A. Large view

www.energydigital.com
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We offer a wide range of opportunities
across Energy Digital, ensuring that each
advertisement is non-invasive to the reader’s
experience, yet creates high impact to
produce valuable impressions.

Each of these ad units can be rich media-enabled,
creating an interactive experience for a longer
lasting impression. Targeting is available based
on your needs to reach the market segment that
matters most.

Our standard advertisements consist of
A. 728x90 Leaderboard,
B. 300x250 IMU Box

SIimply Exec.
VIEW LATEST ISSUE

B. Large view
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Website Opportunities

Many of our offerings go beyond standard ad
placement to create a more significant impression
on our readers. These advertisement styles include
Interstitial, Expandable, Full Page, Half Page,
Quarter Page, and Skin Advertisements.

Advertisements appear before the content loads,
putting your message right in the middle of the
screen without distractions.

Ads will expand to a predetermined size when a
user runs the mouse over them or clicks.

These ads will load in the middle of a users screen
in front of the content.

Brand the background of a specific secion
on Energy Digital with a static not
clickable image.

FOR INQUIRIES: advertise@wdmgroup.com
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Website Opportunities

Video Advertisements
Videos are becoming more commonly used across
the web, providing advertisers with the flexibility to
get their message in front of the desired audience.
Through the use of embed advertisements within
the desired video content. . Our video ad offerings
include Pre Roll and 1/3 Overlay options.

Pre Roll

A :15 second ad that appears before the video plays.

1/3 Overlay

The ad will appear on the bottom of the player as the
video streams.
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Magazine
Our digital magazines are
available online and on the iPad.
We are constantly improving the
technology behind them and
working hard to give the reader
a unique experience that keeps ]
them coming back for more. Each | A
of our magazines is offered free
of charge across all platforms.
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Magazine
Interactive Magazine Ads

Take your message to the next level by utilizing

our digital capabilities. Interactive advertising
engages your audience, grabbing their attention and
entertaining them simultaneously.

Video Advertisements

Include a video on your advertisement, or embedded
within the content of the magazine. This unit allows
a simple print ad to become an engaging commercial
inside of the magazine.

Interactive Advertisements

Gives the users the chance to change the features in
your advertisement. Whether it be choosing the color
of their next car, or seeing which accessories go best
with their new suit.
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Magazine ﬁ
Content Opportunities /(

Content opportunities offer a unique way to deliver eyt
your message as part of the magazine’s editorial
content. These options include Sponsored Editorial

and Advertorial. THE _
EXECUTIVE
oty
Magazine Reader Advertising
Not only can you advertise inside of the magazine, - BUKS H
but you can advertise around it on the digital TFT 1S AFRIC
display. These options include Reader Skin and AT ONLY EIGHT
WITH IN THE TR
160x600 Skyscrapers. ) _ SUB SAHARAN A

160X600 Skyscraper

All advertisements are noncompeting within the
digital display to ensure your message is heard.

Reader Skin

Overlay our reader with your creative and your
message for an impression that will last as long as
the user is in the magazine.

Sponsored Editorial
You work with the editorial staff to provide

T aet —

Advertorial
A branded article within the magazine which
will also be featured on the website

FOR INQUIRIES: advertise@wdmgroup.com
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Top 5 Stories This

1.Australia Takes the Lead in
In light of the Obama Administration's

. .
delayed decisions to move forward Mlnlng Pro’ects

with the Keystone XL pipeline,
| China's state-owned Cnooc offers Committed and planned investment by Australian compa

$15.1 billion to Canadian enargy resources projects is over $50 billion, according to the D
giant Mexen, replacing the US as Foreign Affairs and Trade. Australian companies now ha

Canada's. ' in the country than in any other region.
Fioad More ‘There are now at least 230 Australian companies with a
650 projects in mining exploration, extraction and proce:
across 42 countries in Africa,” said Australian High Comi

5. Military Calls for Energy Innovation, Less Harrap, atthe...
Foreign Oil

WASHINGTON (July 24, 2012) - The

Pew Project on National Security, 2. Alcatraz Gets a Solar Power

Energy, and Climate today released Makeover

a letter signed by more than 350

velerans, including retired generals Alcatraz prison, home

and admirals, as well as former... s :‘r:adm:zr:‘l*:;dgzt:&:

Read ore 1,3000 solar panels,

and appliances previc
by diesel fuel ferried a
Francisco Bay...

THRASEHER AAVC 3. U.S. Creates Zones for Rapid Sola
Thrasher Development

Engineering

4 one stop shap for produetion, but The Obama Administr;

Infragtricture projacts announced a plan this
would create zones to

CINEL EASE' The brightest name in TV and movie lighting.

Wertz Company . LEARN MORE
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week that
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Newsletter Opportunities
and Email Marketing

Send your message directly to our readers, instead

of waiting for them to find it. Energy Digital’s
newsletter is distributed weekly to our rapidly growing
circulation. Whether you want to target a specific
audience or our entire database, we will customize
your campaign to produce the maximum results.

We offer email marketing services to all of our
clients with specific marketing objectives. To meet
your goals, we can target your audience by industry,
territory, market sector, and more. We can also
handle all lead generation requests and micro

site development.

A. 728x90 Leaderboard
B. 120x600 Skyscraper
B. 160x600 Skyscraper
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iPad App

For the executives on the go, access Energy
Digital through our iPad app. This cutting
edge technology keeps you in the know no
matter where you are.

Sideline Reader Ad

320x480 Box Ad

This advertisement will be placed alongside
the cover once a magazine is open.

Library Advertisement
728x90 Leaderboard

This unit will be placed on top of our
bookshelf within the app where readers
pick which issue they want to read

or download.
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Ad Specs

General Guidelines

e All ads must be launched in a new browser window when clicked on.

e Audio must be user initiated with a clear on/off button.

* Expandable ad units must be user initiated.

e Floating ad units must have a clear close button on the top of the unit.

e DFP is used to serve all WDM Group’s ad units

* RoboMail is used to serve all Newsletter placements as well as serve client
email campaigns.

e All ads are served via Java Script tags

Lead Time
e Standard/Static images:
— Three business days
e Rich Media:
— Five business days
e All floating ad creative’s
e All video ad creative’s
e Expanding ad creative’s

FOR INQUIRIES: advertise@wdmgroup.com

www.energydigital.com
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Rich Media

e Flash files must be coded properly for proper click and
impression tracking.

e All Flash files must be submitted as a SWF file with accompanying
back up GIF/JPG for display to users who do not accept Flash.

e A click through URL and Default image must also be supplied for each
SWEF ad unit.

Specs

1. Create an invisible button over the area that you want ‘active/
clickable’ to users.

2. On that invisible button, put the following action: on(release)
{getURL(_levelO.clickTag,”_blank’);}

3. Export the SWF and test by opening the SWF and clicking on the
intended ‘active’ area. If a new browser window opens upon click, the ad
has been coded correctly for DFP tracking. Please note: the ad must spawn
a new browser window.

4. All interstitial ads must have docpt=ist value within the coding to
coordinate with DFP ad tags.

Terms And Conditions

e WDM Group has final approval for all ads.

* WDM Group reserves the right to remove an advertisement from its web
properties at any time for any reason.

 Changes to an existing campaign must receive at least 3 business days prior
to the change.

e WWDM Group reserves the right to terminate a campaign at any indication
that it is not being properly served.
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Magazine

Full Page Ad 210mm x 297mm PDF, GIF, JPG and A4
click URL

DPS AD 420mm x 297mm A4

Interactive Full Page 210mm x 297mm Flash - Action Script 2

Interactive DPS 420mm x 297mm Flash - Action Script 2

Skyscraper 160x600 GIF, Flash, Rich Media,
3rd Party/HTML

Reader Skin *Email for additional specs

Website — Standard

Rectangle 300x250 GIF, Flash, Rich Media,

Leaderboard 728x90 3rd Party/HTML

Website — High Impact

Interstitial 640x480 SWF (include clickTag),

JPG or GIF, and click URL

Full/Half/Quarter Page *Email for GIF, Flash, Rich Media,
additional specs 3rd Party/HTML

Expandable 728x90 to 728x270 SWF and back up image
300x250 to 600x250 as JPG or GIF

Skin 1400x1050 GIF or JPG

:15 sec Intro & Pre Roll N/A beta tape or electronic

1/3 Overlay *Email for additional specs MPEG, QuickTime, or AVI

Newsletter

Newsletter Leaderboard 728x90 GIF or JPG and click URL

Newsletter Skyscraper 160x600

ipad

Sideline Reader Ad 320x480 JPG/GIF/3rd Party

Loading Page 320x480 JPG/GIF/3rd Party

Library Ad 728x90 JPG/GIF/3rd Party

FOR INQUIRIES: advertise@wdmgroup.com
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static static N/A N/A
static static N/A N/A
*Email for additional specs

*Email for additional specs

N/A 3 20kb 40kb
:30 20kb 40kb
:30 25kb )
10 N/A 75kb 74kb
:30 3 75kb 100kb
15 3 40kb 80kb
N/A N/A N/A N/A
1t015 N/A N/A N/A
static static 25kb static
static static 25kb static
static static 10kb static
static static 10kb static
static static 10kb static
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Our Mission

To inspire, engage and interact with
business leaders from around the globe
with a professional interest in the relevant
industry. Our mission is to keep them
up-to-date with the latest industry news,

trends and developments and to deliver this

information using innovative technology
and social media.

How we aim to achieve this each and
every day.

Our Products

Our online channels and magazines pro-
mote the best of global business. We are
dedicated to providing engaging, informa-
tive and accurate content via stimulating
and interactive portals. Editorial integrity,
modern design and an engaging format
set us apart from our competitors; through
continuous improvement and innovation,
we ensure our reader experience is second
to none.

Our brands showcase the very best in
industry by profiling key decision makers,
by discussing the latest trends and by
challenging the status quo. Our brands
are a one-stop-shop for business leaders
in industry; we are constantly abreast of

FOR INQUIRIES: advertise@wdmgroup.com

www.energydigital.com

the latest trends, news, developments and
people and present this information in a
quick, easily digestible, interactive format.

Our Industry Focus
Energy Digital
Manufacturing Digital
Supply Chain Digital
Construction Digital
Healthcare Global
Retail Digital
Technology Digital
Food and Drink Digital

Our Clients

Our dedicated team of Researchers and
Content Directors continuously search for
the largest, most successful and innovative
companies the world over. From there we
offer our clients the opportunity to show-
case their latest achievements and discuss
industry trends across a variety of online
platforms. We give our clients the tools
they need to build and maintain a profes-
sional digital footprint.

Our Readers

WDM Group has revolutionized the way
you absorb news and information. Our
channels are interactive and engaging


http://www.energydigital.com
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which means that you can share news with
your peers and also create content.

Our industry brands attract global
audiences of key decision makers, business
leaders, and c-level executives with a
professional interest in the relevant industry.

Our Team

We know that as we deliver in each of
these areas, we enjoy the kind of success
that provides our founder Glen White and
each of WDM Group’s employees with
the enthusiasm to look towards continuous
improvement across our product portfolio.
Each and every department works
cohesively to achieve a professional,
insightful and quality end product that our
readers can experience, that our clients can
utelise and that our employees can enjoy
creating.

Our editors specialise in their particular
industry and enjoy voicing their opinion

on significant topics. They work tirelessly to
gather, edit and generate industry relevant
news and information from around

the globe.

2013 Media Kit

Industry Focus Brands About Us

Our industry-focused brands are
innovative, forward thinking digital
publications and websites aimed at bringing
business executives up-to-date with the
latest news, information and trends from
across their industry.

Aimed at informing, engaging, educating
and interacting with business executives
the world over, our industry brands take
an in-depth look at trends, advances in
technology, prominent business leaders,
success stories and lessons to be learned
in business.

With a physical presence in many of

the world’s largest economies, our
industry brands are abreast of news and
developments occurring around the clock.
We aim to keep our ears to the ground
and our fingers on the pulse to bring busy
executives a breakdown of the biggest
and most interesting updates from across
the world’s largest and most influential
industries.

Everyday we aim to generate open dialogue
with our readers to influence industry for
the better and create an interactive client
development tool.
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Energy Digital Annual Calendar 2013

Trends for 2013

World Future Energy Summit

The second oil revolution

Space

China

Oceans

G8

Climate

Africa

Conflict

World Energy Congress

Alternative energy

FOR INQUIRIES: advertise@wdmgroup.com
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Dec/Jan 2012/2013

Friday, November 2

Friday, November 23

Monday, December 3

February 2013

Friday, December 14

Friday, January 18

Monday, January 28 7

~ March 2013

Friday, January 25

Friday, February 15

Monday, February 25

April 2013 Friday, February 22 Friday, March 15 Monday, March 25

[ EVA R Friday, March 22 Friday, April 12 Monday, April 22
June 2013 Friday, April 19 Friday, May 10 Monday, May 20

July 2013 Friday, May 17 Friday, June 7 Monday, June 17
August 2013 Friday, June 14 Friday, July 5 Monday, July 15
September 2013 Friday, July 12 Friday, August 2 Monday, August 12
October 2013 Friday, August 9 Friday, August 30 Monday, September 9
November 2013 Friday, September 6 Friday, September 27 Monday, October 7
December 2013 Friday, October 4 Friday, October 25 Monday, November 4
January 2013 Friday, November 1 Friday, November 22 Monday, December 2

*Subject to change
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Contact

5901 Priestly Drive
Suite 300

Carlsbad, CA 92008

For more information contact:
Lee Harris

Director of Media Sales

Tel: 760.579.7875

Cell: 760.908.2091
Lee.Harris@wdmgroup.com
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